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*115 BAERE A21% 3 Applicable to students entering in the 2026 Fall academic year.

MBA #ZIDiFER

Students are required to complete 6 credits in each of the A, B, C, and D fields listed in the table below. For Fields A and C, the 6 credits must be taken from different categories respectively.

0 ERTZ(24 29)) Core Courses (requirement 24 credits)

A. BT

B. RIfTEAEIRREE

C. B3 EHEHQEH

D. ARG ZEEN D

(OB, Strategy, & HR)

Minimum 6 cr in 2 categories

(Multinational Management & Innovation)

Minimum 6 cr

(Management for Intelligence Development)

Minimum 6 cr in 2 categories

(Methodology & Data Analysis)

Minimum 6 cr

OB | AH#3EW
The Theory of Organization

MMI

B PRI BRI R
International Business and Innovation

Development

BT

Organizational Behavior

BIFRITIHE I
Global Marketing Management

EEGHFADIKBRIRBER DT

Industrial Competitiveness and

Global S&T Policy Analysis

v /A""

HEH / B ERREE)
Platform Strategy and Innovation/ New

Business Development(Alternative)

HR ANEREREZE
Case Studies in Human Resource

Management

BRANEREE

SREHY / BRI EE(E)
Financial Technology/ International

Financial Management

M

TEEERS / RELEREE
(&)

Production Management System/
Lean Production and Management

(Alternative)

HEgEEE
Supply Chain Management

ATEERMATHEREHE / AL
B2RA[/EINE)

Artificial Intelligence Technologies
and Business Applications/
Artificial Intelligence and Business

Analytics(Alternative)

Bl HEE
Information Systems and

Management

BB e

MD

AEREMIRTTIE / THIAE
()

Social Science Research
Methodology/Marketing

Research(Alternative)

HEH AT HIERAER DT
Statistics and Data Analysis

REUB DT
Data Analysis
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International Human Resource

Management

ANERER

Human Resource Development

Management of Information

Technology

BESEEEE

Intelligent Operation Management

s EEEIE

X TR B

R&D and Project Management

DM

B EHHEBNITH
E-Commerce and Digital Marketing

BRI PR EER B
Seminar on Digital Transformation

and Brand Communication

HEATARTEEX(P)

Data Analysis and Creative Practice

MBA course requirement:

Required credits: 24/ Elective credits: 21

OB |Organizational Behavior & Strategy 6

A cr
HR |Human Resource Management

B |MMI|Multinational mgt & Innovation 6 cr
IM |Intelligence Manufacturing

C 6cr
DM |Digital Marketing

D |(MD |Methodology and Data Analysis 6 cr

Total 24 cr




